WaLLSTREETRESEARCH.ORG [T L ¢ , June 3, 2009

m&;l Ly ettrdl www.WallStreet Research.org

1 f | mriemr ftdam e s n CORPORATE PROFILE
Options Media Group Holdings, Inc. (OTC BB: OPMG)

CURRENT PRICE: $0.28

52-WEEK RANGE: $0.24 - $1.85

AVG DAILY VOLUME (90-DAY): 54,100
FLOAT: 49.0 million
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Options Media is a multi-channel marketing firm specializing
in the acquisition and retention of customers through internet
and digital marketing programs. Option Media’s ESP platform
provides marketers with the ability to create, send and track : L
email messages to their subscriber database through one of M ARK%EJFTC?;Q:}IFDAIEIIGZ,iﬁ'IAgI\IIESJgZ m_|IIII_|on
the most robust email delivery platforms in the industry. The : -4 mittion

Options Media Database enables marketers to reach new _
prospects through a multichannel database of over 70 million INCOME STATEMENT HIGHLIGHTS

unique consumer records for opt-in email, sms and postal REVENUES: $5.6 m!ll!on
marketing. Additionally, the company offers web-based cus- GROSS PROFIT: $2.1 rr_1||_||on
tomized lead generation and social network advertising. NET INCOME: ($4.8 million)

DILUTED EPS: ($0.10)

Increasingly, advertisers are moving out of print, TV and Ra-
All figures for nine months ended March 31, 2009

dio and into email, sms and web marketing. Options Media

has positioned itself to capitalize on this transition by putting BALANCE SHEET HIGHLIGHTS

in place the management, technology and services that will

meet demands now and into the future. CASH & EQUIVALENTS: $90.4 tho_us_and
WORKING CAPITAL: ($2.6 million)

For the quarter ending March 30, 2009 the Company re- TOTAL ASSETS: $13.1 million

ported revenues of $2.2 Million. The resulting gross profit LONG TERM DEBT: Nil

was $1.5 million, which represents a 70% gross margin. NET WORTH: $9.6 million

SMS revenues grew more than 300% from the fourth quarter

of 2008 to first quarter 2009. Allfigures as of March 31, 2009

Looking ahead to the future Options Media has expanded INDUSTRY HIGHLIGHTS

and improved services that will result in increased sales for  § 7404 of marketers surveyed said they plan to increase
the company and greater ROI for customers. It has widened neir direct email spending, which is expected to grow
its SMS Mobile Marketing capabilities for WAP (Wireless Ap- 5t the expense of print ads, as 55% of respondents said
plication PrOtOCOI.) This added Capablllty allows delivery of they will probably decrease print ad spending in the
point of sale for the customer's marketing campaign to the next three years. - eMarketer

recipients. The company has upgraded and improved the
real-time performance tracking of list data, increased servers
and bandwidth to expand service capabilities for ESP clients
and upgraded systems and technologies for list counts and
broadcasts.

e Total US Internet ad spending will increase to $25.7
billion in 2009, an 8.9% growth rate, representing a
robust increase compared with nearly all other media. -
eMarketer
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0.8 Options Media's 1TM list database was named as Top

0.7 50 List Manager in Nextmark's List Quality Report.
1TM lists ranked #2 in its category with a score of 99.4

""" . ] Z: out of perfect 100 for datacard quality.
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0.2 123 NW 13th Street, Suite 300
Yolume == @BigCharts.com Boca Raton, FL 33432

1.3 Phone: 561-368-5067

Fax: 561-892-2678

-
= Web Site: www.OptionsMedia.com
| I "5 £ Scott Frohman, Chairman and CEO
- bkl Ll . . I-J o Email: Scott@OptionsMedia.com
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The information presented herein is not to be construed as an offer to sell, nor a solicitation of an offer to purchase, any securities. This corporate profile is not a research report, but a compi-
lation of information available to the public, which has been furnished by the featured company or gathered from other sources, in each case without independent verification, and no repre-
sentations are made as to he accuracy or validity thereof. The information may include certain forward-looking statements within the meaning of Section 21E of the SEC Act of 1934, which

may be affected by unforeseen circumstances or certain risks. Any investment in securities contains inherent risks and should only be done after consulting an investment professional.
Readers should understand target price is not a prediction or forecast, but merely reflects possible returns to prior historical levels based on improved market conditions and eventual realiza-
tion of company milestones and is therefore highly speculative. The featured company paid a consulting fee of 10,000 shares of OPMG common stock to Alan Stone & Company LLC for
preparation and distribution of this profile. For complete disclaimer information, the readers are hereby referred to the Disclaimer Page at the www.WallStreetResearch.org website.
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